
The dedicated agricultural division of
the Liechtenstein Group of Compa-
nies has a broad set of responsibilities, 
including the production of resource-

efficient and high-quality food, management of 
climate-adapted and biodiverse forests, as well 
as clean energy generation on its own lands.

The parent group’s guiding principles em-
phasize sustainability and innovation, which 
are aligned with economic success and respon-
sible entrepreneurship. The historic enterprise 
operates globally and invests along the entire 
value chain of each sector, including in infra-
structure and technologies that drive R&D, in 
tandem with ground-breaking innovation.

Agriculture is deeply rooted in the Princely 
family’s traditions, going back centuries. For a 
long time, the group has managed the family’s 
agricultural assets with a strong commitment 
and passion for the industry. One of its most 
successful initiatives is RiceTec, a world-lead-
ing agricultural technology business operating 
in rice seed production for several decades.

Established in the late 1980s by Prince Hans 
Adam II through his great scientific interest 
in agriculture, RiceTec pioneered hybrid rice 
seeds in the US market. Its outstanding track 
record inspired new agricultural investments. 
Headquartered in Texas, RiceTec has consis-
tently led the transformation of the rice seed in-
dustry towards more sustainable practices.

“Investments focus on agricultural technol-
ogy aligned with the family’s interests, includ-
ing pollination, irrigation, water management, 
bio-inputs and digital sustainability solutions,” 
explains Jorge Fernández, Managing Director 
of Agriculture and Food, Liechtenstein Group.

“Alongside these technological investments, 
we have also expanded our farming operations 
outside of central Europe; we now own and op-
erate farms across multiple continents.”

Embracing new technologies and ideas
As in other areas of the diversified group, the
agricultural arm is investing in, and employing, 
specific disruptive technologies to boost
efficiency and value, as Fernández highlights.

“We use internal and external digital tech-
nologies to boost productivity and innovation,” 
he states. For example, at RiceTec digital tools 
help us improve seed breeding; we use automa-
tion, big data and AI to accelerate bringing bet-
ter seeds to market.

“We also leverage these technologies with 
our customers and recently launched an app in
India to drive more sustainable farming prac-
tices as part of our Full Page Rice Transforma-
tion initiative. Also, Israeli platform Agritask is
providing agronomic insights and supporting
sustainability for food and beverage companies.
Our approach is to adopt or develop technolo-
gies that advance operations and benefit clients.”

Sustainability is core to the group’s mission 
and the Princely Family’s legacy, a pledge that is
clearly evident in how agriculture, forestry and 
various other related operations are managed, 
underlines Stephen Langer, Executive Director 
of Liechtenstein Group.

“We are developing a robust environmental, 
social and governance strategy with multiple 
initiatives throughout our portfolio,” he says.
“One of our portfolio companies, L-Recycling, 
builds and operates sewage sludge recycling
plants to recover phosphorus. Our experienced 
team has developed a circular solution to re-
cycle phosphorus through pyrolysis instead of
burning it, creating a sustainable approach to 
wastewater treatment.

“This process produces biochar for agricul-
tural use and generates carbon dioxide certifi-
cates. We also aim to play an active role in the
energy transition and already operate small hy-
dropower plants, wind farms and photovoltaic
(solar) installations on our land.

“Indeed, we are now building the largest ag-
ri-photovoltaic plant in Lower Austria by com-

bining our agricultural expertize with the latest
photovoltaic technology.”

Investment at heart of long-term vision
With the aim of leading in each sector in which
it operates, the group is especially proud of its 
forestry activities, with the Princely family one
of Austria’s largest forest owners courtesy of a 
small nursery planted in the 1980s that is now
one of Europe’s largest reforestation operations, 
generating 30 million seedlings a year.

The group hopes to repeat this success with 
its agricultural ambitions and its two long-term 
goals: expanding farming operations by leverag-
ing best practices across its global network and 
pursuing strategic, value-chain investments.

“Our farming operations are independent of
one another, but we manage them all with the
same operating principles,” says Langer. “Our 
technology investments are carefully selected to
complement our portfolio, address challenges 
and explore adjacent opportunities. Our long-
term vision is to grow and invest in areas where 
we can add value as investors and operators.”

Proud ambassadors for the world famous 
viticulture regions of Liechtenstein and 
Austria in which the pristine vineyards 
of its multi-award winning red and 

white wines are nurtured, the Princely Wine 
Cellars of the Prince of Liechtenstein is one of 
the oldest firms owned by the Princely family.

Boasting roots that stretch back several 
centuries, the Princely Winery’s long and rich 
history serves as an inspiration to the younger 
generation now working in its vineyards and 
wineries scattered across the principality and 
areas of its largest neighbor in the east.

The wineries’ luxurious grounds near the 
capital cities of both nations exemplify the com-
pany’s ethos and philosophy and imbue a cer-
tain character only found at the Princely Win-
ery to the style of its highly sought after wines.

The princely domain includes the Court 
Cellar of the Prince of Liechtenstein in Wilfers-
dorf, Austria, the Court Cellar in Vaduz, Liech-
tenstein, and the Court Cellar in the Garden 
Palace — Vinothek & Bar in Vienna.

Centuries of tradition in every bottle
“Our fine wines are grown in the best-suited 
locations, with the vineyards situated around the 
villages of Herrnbaumgarten and Schrattenberg 
just northeast of Vienna,” says Stefan Tscheppe, 
General Manger of the Princely Winery and a 
respected wine industry professional.

“The area has been renowned for produc-
ing red and white wines for centuries. Today’s 
single vineyards of Karlsberg and Johannesber-
gen were also made for the Princely family and 
poured at their occasions and festivities. This 
area was one of the main quality-producing 
wine locations in the Austrian monarchy.

“The winery at Wilfersdorf near Vienna is 
our main wine production facility, with around 
80 acres of producing vineyards. It is largely fo-
cused on Riesling and Grüner Veltliner blends 
and some red varietals like Zweigelt and Mer-
lot. All wines ripen in our extensive wine cel-
lars, that were built in 1725.”

Switching his attention to operations closer 
to home, the wine connoisseur describes how 
centuries of winegrowing experience is comple-
mented by the adoption of sustainable ideas to 
lower its carbon footprint and ecological-fo-
cused practices in the winemaking process.

“The Princely Winery in Vaduz is a single 
vineyard that was purchased in 1712,” he de-
tails. “It has produced Pinot Noir for the past 
300 years. The Herawingert — with 10 acres 
densely planted with old French and Swiss Pi-
not Noir clones — is the centerpiece of wine-
growing in the principality. Its Pinot Noirs have 
been rated highly internationally.

“The single vineyards of the wineries in Aus-
tria and Liechtenstein have a lot of potential to 
produce origin-driven, fresh and long-living 
wines. It was a matter of convincing a young, 
yet experienced team to farm the vineyards to 
their full potential and make low-intervention 
wines that would put both wineries on the map 
of fine wine in a short time.

“From 2019, we gained experience with or-
ganic and regenerative farming, with the pro-
duction of our first certified vintage wine in 
2024. This transition has changed everything 
from pruning to canopy work and picking dates 
to achieve more elegance, more vitality and a 
sense of place in all our wines.”

Building benchmarks few can match
Farming regeneratively, with a strong focus 
on healthy soils, the company utilizes deep-
rooting cover crops, no irrigation and organic 
supplements only where needed. No herbicides 
or pesticides are used and the Austrian winery 

is solar-powered and employ recycling sprays.
“We engage in careful fungal disease moni-

toring and manual preventive practices such as 
de-leafing to reduce tractor hours,” Tscheppe 
continues. “We aim to be a positive role model 
for other wineries working in our region and 
very open to sharing our successes in sustain-
able farming and production.

“We use non-coated carton cases for our 
packaging and avoid waste wherever possible. 
The teams at the wineries live close to the win-
eries and do not have long commutes. We sell 
most of our wines locally within a short dis-
tance in Austria and Liechtenstein.

“However, it is crucial we establish the brand 
in foreign markets to help raise the value of the 
wines in our home markets. This will allow us to 
keep farming sustainably and invest extra hours 
in our vineyards’ quality and health. Our ap-
proach to running the wineries is wholesome, 
but there is always room for improvement.”

Reshuffle pays rich dividends
In the wake of a major reorganization in 
2018 that also involved the support of a 
French consultant group funded by legendary 
winemaker Stéphane Derenoncourt, the 
Princely Winery has gone from strength 
to strength across its production, sales and 
marketing activities and operations.

According to Tscheppe, despite the CO-
VID-19 pandemic resulting in many leading 
global wine markets being depressed, the cov-
eted winegrower built up its international dis-
tribution with placements in some of the top 
restaurants throughout the US and Asia.

“Quantitative growth strategies were aban-
doned in favor of a quality approach to fine 
wine,” he shares. “We now produce a smaller 
number of bottles at a higher average price. All 
wines are as they were around 40 years ago; we 
can still taste wines from the 1970s to the early 
1990s in our library, which are more handcraft-
ed, true to their origin and unique in stylistic 
expression and representation of the vintage.

“Through this approach and the new energy 
within the teams, we have attracted a younger 
customer base and found our way quickly into 
the fine wine scene in Switzerland and Austria. 
The winery is now a member of the elite group, 
Österreichische Traditionsweingüter (Associa-
tion of Austrian Traditional Wine Estates) too.”

In recent years, the wineries’ branding has 
become more elegant and distinct, with haptic 
packaging choices that better reflect its current 
fine wine offerings. In marketing, especially 
when targeting major international markets, 
being a Princely winery owned by the actual 
family is considered very important.

“Around 10% of our production goes to the 
Princely family and their companies,” reveals 
Tscheppe. “The wines are beloved gifts offered 

at events, which has led to increasing demand 
among business partners.

“In addition, our fine wines are offered in 
small quantities into the Asian and US mar-
kets through small fine wine importers based in 
California, New York and Oregon — the latter 
is from where. our importer ships to consumers 
across the US. Our exported portfolio focuses 
solely on signature wines such as our single 
vineyard blends and Pinot Noir.

“We aim to be followed by wine lovers 
throughout the world, with international place-
ments in great restaurants, Our wines should be 
enjoyable and also ambassadors of their regions 
in Austria and Liechtenstein.”

Embracing nature via organic methods
The Princely Winery is firmly committed to 
cool-climate, low-intervention, vineyard-
driven wines. In Austria, its focus is on Riesling 
and Grüner Veltliner blends; wines that are 
unique, yet rooted in their regional origin, 
which has been lauded for hundreds of years.

“These wines’ aromatic profiles make them 
some of the most enjoyable fine wines on offer 
today,” the wine expert explains. From the 2024 
vintage onwards they will be certified organic, 
with gentle farming of these old vines to boost 
the vitality of all our wines.

“As for the Pinot Noirs, the 8,000-foot-high 
Alpspitz mountain makes them truly alpine Pi-
not Noirs, with great structure, a long, delicate 
and vivid mouthfeel and lower-than-usual al-
cohol levels. Our Pinot Noirs are unique, made 
for Pinot Noir lovers and great on any wine list. 
They are to be found in the eclectic or substan-
tial Pinot Noir section.

“The only problem is that they are rare giv-
en the Vaduz vineyard’s relatively small size. 
However, this is much like the small size of our 
country; it makes them even more appealing 
and exciting for wine lovers to taste.”

In recent years, the wineries’ branding has 
become more elegant and distinct, with haptic 
packaging choices, leading to increasing de-
mand among business partners. This successful 
branding transformation has taken place under 
the careful watch of Princess Marie of Liechten-
stein, the member of the Princely family most 
heavily involved in the winery over the last de-
cade, Tscheppe discloses.

“Princess Marie has tastefully created many 
of our labels, some even with her handwriting 
on them [and] has introduced our wines in 
Asia, Austria and Liechtenstein,” he concludes.

Fine wines offer  
a taste of tradition
With centuries of tradition and heritage in every 
glass, elite wines grown from historic vineyards 
form an integral part of the principality’s past, 
but are adapting well to modern trends
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Harvesting success
Sustainability and innovation is being aligned 
with growth and responsible entrepreneurship
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